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'U.S. home construction starts and permits saw a surprise jump in February S §
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annual rate of 583,000 units after seven months of decline, the Commerce
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Green Roof May be Installed on U. Minnesota Building

Jfrom Minnesota Daily
‘After being renovated over two years ata cost of $2.2 million, the University of Minnesota's
‘Williamson Hall s still waiting for work on its roof to finish. While work on the rest of the

building was finished in August 2008, the roof is protected only by a waterproof cover and
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Why Immigram Workers Will Fill the Streets This May %
La Prens

Eoie s e o s et @ A LEADERBOARD

This premier position provides your company with top expo-

draconian enforcement policies of the Bush administration. Establish a new immigration
poliy based on uman ights nd ecogaitonof the crcial economic and scial
contributions of immigrants to U.S. society. More We manufacture
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Plan landscape industry

Jrom Montana’s News Station
‘Across the country, many small businesses are barely hanging on. Prominent small business
sroups, ncluding the Natonl Federaon ofIndpendent Businessand he Sl Business

Council, have stated that the passing of the stimulus package does litle|
mhelpmﬂhlsimgmwmmmve ‘These organizations argue that the new jobs | Gemplers Oficel F
created in the past 10 years have come from small businesses, yet they are ignored in one of | Site
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FREE REPORT UNCOVERS FIVE MISTAKES v Gemlerscon . . .
E LT ES CostiNe vou Sioazs/cremrur Lo s A skyscraper is a large format ad with prime real estate to sell
Supor Lown Tochnolonies.  ‘Busiiess Bulding Staeies (o Landscapars”revasls a doren anchors. ’ H e
T e, e your company'’s products or services to decision-makers.
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TruGreen Goes Greener

Jrom Lawn & Landscape

TruGreen said its going greener with the debut of Targeted Lawn Care (TLC) to address
customers' specific lawn care needs. TruGreen's "Go greener" advanced line-up is being
piloted this spring in multiple markets before a national roll-out in 2010. Its programs include |
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including traditional, blends and natural products. More

Limit Layofs wih Creaive HR Costcuting Banner ads allow your company to combine text, colors, and
e s et B2t st ot o 0 Bave sty o o0 graphics into a unique sales message for committed buyers.
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Landscape Waste Raises Concems

Jrom Joual Star

Some residents in the rural area of Groveland Township between Pekin and East Peoria,
Tlinois plan to protest a proposed landscape waste composting operation that will be
mnmm
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hnmupe ‘waste on about 85 acres of land off Cole Hollow Road. More

m T gr"jwm-:-ss--mm-nc-m-"=~g;@ Showcase your latest produc'F With this placement and in-
clude a photo, 50-word description and link to your site.

Legal Victory Gets Immigrants Pay for Wages, Labor Violations

Jrom Fresno Bee
Tn a major legal win for imnigrant workers, thousands of Calfomnia constncion workers
wil hecks April 15 alleged labor

violations commitied during California's housing boom. miﬂjmllhnnleyludml
benefits nearly 3,100 former and.
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E CALLOUT TEXT AD
E O e et i et S Integrated into the feel of the brief, a callout ad targets your

New ideas and expert a
 Top-qualty flowerbulos

o Sppog g diers buying audience with an image and 25-word description.

Frsa marketing tools
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F TRADITIONAL TEXT AD
Leverage the power of words with a 15-word text ad to drive

Sample provided is representative of ad specifications only and does traffic to your website.
not necessarily depict placement within the brief. Please refer to
page 3 for appropriate image dimensions.

SEE PRICING NEXT > > >



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
the 5,900 Green Industry Professionals
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$2750

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor

Sirsang o sod Text five word headline, fifty word description
do eiusmod tempor . . .

g;g":u":;gu::;i%::. Image Dimensions 175x125 File Format JPEG, GIF
Ut enim ad minimum Max File Size 30k

veniam, quis nostrud
exercitation uliamco
laboris nsi. More

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectuter adipiscing elit, sed a O Ut eXt

C O N T AC U S Text five word headline, twenty-five word description
Image Dimensions 1256x100 File Format JPEG, GIF

Max File Size 30k

COLBY HORTON
V|CEPRES'DENTOFPUBL'SH|NG © © © 0 0 00 0000000000000 0600000600000006000060006000000000o0
469.420.2601

chorton@multibriefs.com

I Traditional Text Ad

BEN MAITLAND sommen, $1500
DIRECTOR OF ADVERTISING SALES st

Sping it Text five word headline, fifteen word description
972.402.7025 pekt Image Dimensions 120x50 File Format JPEG, GIF
bmaitland@multibriefs.com Max File Size 15k
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of lawn care professionals, exterior maintenance contractors, installation/design/build professionals, and
interiorscapers, Green Industry Weekly News Brief keeps professionals informed of topics that impact the
daily operation of their business. Subscribers are decision-makers with purchasing power - the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
GREEN INDUSTRY WEEKLY NEWS BRIEF:

CREDIBLE SOURCE
For years, our members have turned to the association as the informa-

tional authority of the industry. Advertising in Green Industry Weekly
News Brief solidifies your place among weekly information provided to
PLANET members.

Advertising in Green Industry Weekly News Brief allows your company
to reach industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products specifically
for their business.

m TARGETED DISTRIBUTION

Subscribers to Green Industry Weekly News Brief have asked to receive this
information. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it through

spam filters.

E OPT-IN SUBSCRIBER LIST

Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

n RELEVANT CONTENT
D

FREQUENCY
Frequency builds awareness. As a weekly publication, Green Industry Weekly

News Brief ensures your ad will be seen every week by our 5,900 subscribers.

AFFORDABLE
0y Advertising in Green Industry Weekly News Brief is much cheaper than many

other Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of Green Industry Weekly News Brief has a limited number of ad spaces,
allowing your ad to get maximum exposure. A limited number of ads equals higher
visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
L)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in Green Industry Weekly News Brief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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