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Share PRIMA's Student Scholarship information with students or
colleagues at local colleges and universities!

PRIMA  Share o=

PRIMA created the Student Scholarship Program to increase the visibility of risk
management in public administration programs at colleges and universities across the
nation. This program provides students with a distinctive opportunity to meet, talk
with, and learn from directly expert practitioners in the public risk management field.
The conference scholarship includes registration, meals, hotel accommodations, and
transportation during PRIMA's four-day educational program, June 6-9 in Orlando,
Fla. For more information, or to apply for PRIMA's Student Scholarship Program, visit
www.primacentral.org.
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House panel app ti ing bill
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A legislative panel in Pennsylvania took the first step toward ending what critics call a
medieval procedure of shackling inmates as they give birth. The Senate Judiciary
Committee, in a unanimous vote, endorsed the Healthy Birth for Incarcerated Women
Act, which would make Pennsylvania the seventh state to outlaw the practice. MORE

World Cup 2010: Four countries go private to protect teams in
South Africa

The Telegraph  Snare @=

Despite assurances by World Cup 2010 organizers over the safety of players and
officials, several countries are already making their own arrangements. Australia,
Germany, Italy and New Zealand are planning either to engage a local security firm or
to take their own protection to South Africa. Greece admits that it is considering it as Inside the Numbers

"an option." MORE Outside the Box
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The nations leader
UMC admits to prolonged patient privacy leak QEXEE;SS i
Las Vegas Sun _ snore =] Comp for public
University Medical Center officials in Las Vegas said that personal information of traffic

accident victims was likely leaked from its trauma center for more than three months,

and stopped only after the Las Vegas Sun told the hospital about the breach. The

hospital's statement was the first acknowledgment that the leak of patient data was

more widespread than it had previously said, and closer in time to what the Sun had

reported. MORE

Sheriff plans to set up own SWAT team
Houston Chronicle Snare ing =)

The Harris County Sheriff's Office in Texas is starting an elite "high-risk" squad with B
the aim of developing it into a full-fledged SWAT team. The high-risk unit's first hires

will come from the existing ranks as the deputies’ union is sending out a newsletter

criticizing the sheriff for what it calls *reduced boots on the ground.” MORE
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Product Showcase: Company Nurse

Right Time...Through first day response, we leverage the critical
point at which to influence costs, outcomes, and employee
satisfaction.

The Right Call for Workplace njeres

Right Care...Listening to the nature of each injury, our nurses refer
employees to the appropriate, cost effective level of care.

Right Results...Our customers have experienced over 100% ROT
within the first year. MORE C/1
U.S. High Court rules against New York City on Internet tobacco

suit

Dow Jones Newswires via The Wall Street Journal ~ Share mn=

The U.S. Supreme Court ruled that New York ity could not use federal racketeering

laws to sue out-of-state Internet tobacco retailers that don't file reports on city

residents who buy cigarettes online. The city wants the reports so it can collect

cigarette taxes directly from residents who purchased tobacco products online. The

retailers are not required to collect the taxes. MORE

Ice storm 2009 — A year later, Kentucky town seen as better
prepared

Murray Ledger share Ei © [ &

In the minds of those on the front lines of last year's ice storm, two words stand out D
when looking back on the disaster: Community and communications. The first is what

the leaders of Murray, Ky., are proud of during the ice storm and days following, the

latter is what challenged them the most. MORE

delivering what matters most.

Proactive Risk Management and Claims Administration Solutions.

Safety concerns now cast doubt on Nairobi Internet conference
BDAfrica Share o=

Unease following the arrest of radical Islamic preacher Abdullah al-Faisal threatens to

jeopardize Kenya's chances of hosting a key global meeting to discuss the future of

the Internet. Organizers of the March conference, initially planned for the Kenyatta

International Conference Centre in Nairobi, are currently evaluating their options E
following recommendations made by consultants sent to the country last week to

assess the suitability of the city to hold the meeting. MORE

City in C chemical found near
school, retirement home

The Stamford Advoeate via WaterWorld  Share m=

Stamford, Conn., officials are investigating the discovery of potentially hazardous
materials on the property of Scofield Magnet Middle School and the nearby Scofield
Manor retirement facility. Turn of River firefighters and a state Department of
Environmental Protection official responded to the locations after a North Stamford
resident reported finding a rusted 55-galion barrel north of Scofield Magnet Middie
School. Later that day, area residents led officials to nearby Scofield Manor, where
they found a five-pound bag of a banned pesticide and other chemical containers,
according to witnesses. MORE F

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.
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ADVERTISING OPTIONS

LEADERBOARD
This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 40k

Prices are for participation in 13 emails to
1,600 risk managers (one 90 day cycle)

] Top/Bottom Banner
$3000/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper
$3000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

P Text five word headline, fifty word description
s Mors Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minimum veniam, quis. More $ 2 0 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

JAMES DeBOIS

- Traditional Text Ad

DIRECTOR OF ADVERTISING SALES Lrm s $1500
469.420.2618 *“;‘d‘:ﬂgﬁ‘;u‘u Text five word headline, fifteen word description
jdebois@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of risk
managers for public entities, the PRIMA RiskWatch keeps professionals abreast of topics that impact the
daily operation of their businesses. Subscribers are decision-makers with purchasing power — the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
PRIMA RiskWatch:

CREDIBLE SOURCE
For years, our members have turned to the association as the

informational authority of the industry. Advertising in PRIMA
RiskWatch solidifies your place among weekly information
provided to PRIMA members.

Advertising in PRIMA RiskWatch allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products

specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to PRIMA RiskWatch have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, PRIMA RiskWatch

ensures your ad will be seen every week by our 1,600 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in PRIMA RiskWatch is much cheaper than many other Inter-

net advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of PRIMA RiskWatch has a limited number of ad spaces, allowing your ad to

n YOUR AD WILL GET THE ATTENTION IT DESERVES
get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in PRIMA RiskWatch.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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