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As 2009 comes to a close, PRSM would like to wish its members, partners, and other < -
industry professionals a safe and happy holiday season. As we reflect on the past =
year for the industry, we would like to provide the readers of the PRSM Weekly, a

ook at the most accessed articles from the year. Our regular publication will resume Servicecom! <
next Friday, Jan. 8, 2010.

roucrsiowcass  FM Facility Maintenance announces 24/7 National
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= wind energy partnership with Managed
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— i FM Facility Maintenance has made a major investment in innovative Retail
B wind turbine producer, BroadStar Wind Systems of Dallas, and has Solt Perfo
entered into a strategic partnership to install enerdy. em:len( b
AeroCam wind 5
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7-Eleven eyes shopping centers Over 100,000
csp sroe BC@E Projects and
As 7-Eleven Inc. prepares to take part in a retail real-estate convention, it's making it Counting The
known to the real-estate industry that it is focused on aggressively growing ts store Clear Choice.
base to expand its convenience offering in the U.S. and Canada. MORE poy i
Service.
Six retailers that are thriving
Witinger srwe B © 0 &
Suppose a nosy journalist snooped through your closet today. Naturally, she'd find the
latest spring fashions - pulled straight from the racks at Barneys and Neiman Marcus -
displayed on Yuur hangers, nanp If you're anything like most of us, PmblblY not. Retail
sales during the Chy Season sipped 3 ‘he same period in -
2007, and the Nikloﬂal Retail Federation projects a 0.5 percent decline In sales for all of =
2009, M
PROACTIVE
Smudging the line between restaurants, retailers ADAPTABLE
Restaurant News and Views  Snare m=
Once upon a time, restaurateurs and their investors questioned the wisdom of dabbling
in retail. If consumers can eat your specialties at home, they reasoned, why bother
visiting the restaurant? But today, with supermarkets sporting all sorts of products
emblazoned with restaurant logos, investors are asking a decidedly different question:
Why aren’t you jumping on that (Bob Evans-brand) gravy train? MORE
After weak holiday sales, retailers prepare for even worse SPR/NGWISE|
The New York Times snae B3 © [ &)

Judgment day s at hand for American retailers. Many chains reported the worst holiday
shopping season in decades, and the stores are entering the new year so weakened

that some might not survive. A wave of corporate failures that has already taken out PHILIPS

stores like Sharper Image and Linens 'n Things is expected to grow substantially worse

in coming months, sending some of the well-known names of American retailing into

bankruptcy. MORE.
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Philips innovative
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Nationwide Emergen(y strelotng
Parking Lot Repair make it possible to
reduce energy
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maintenance costs,

Test for dwindling retail joln spawns a culture of cheating
Wall Street Journal snoe €1 (0
When Anton Smith applied for nouny work at a Finish Line sneaker store in Charlotte,
N.C., his first hurdle was showing he had the bemn=ram=n( for the job. Finish Line Inc.,
like many. , makes before it will consider
Intervieming them. The test aske whether thay agrée or dsagree, and how Srongl,

with 130 statements. But thanks to a little digging on the Internet by a friend, which
turned up an unauthorized answer key, when Mr. Smith took the test in late 2007 he.
had a good idea what the employer wanted to hear. MORE
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PRODUCT SHOWCASES
Lipinski Outdoor A premier ]inMrli ‘4 Layers of Peel-away |All
Protection Mair
Llﬂl]h_m_ﬁn_m

Services Maintains an |company providing

at all times and

your facilities.

TALiFIHsRY

Now you can instantly peel | All American Maintenance is &
isa . grafitiand | lcensed and bonded floor
100% self performing, poxy
Er ks
With over three decades in the | Provider that takes pridein | Seotchgard ™ Multi-layer Floor requires very low
industry, servicing some of the | Providing results you can see. meintenance.
names in the retail, corporate imag pigmented coating, or diamond
to maintain. polish. It can be used in
have the experience, processes [services that exceeds the restaurants, grocery stores,
and technology to deliver | customers expectations. Leam how you can significantly | warehouses and retail stores.
consistently high-quality Prestige Maintenance USA | reduce fabor and replacement | For more info on ths process
services that keep your.
faciites looking their best and | handyman programs, and | More. info@alimaintenance.com.
I preventative maintenance Click here for more information
orograms. More on 3l of our services.

® Landscape Maintenance
® Lot sweeping and Power
Washin

® Snow & lce Management
® Asphalt Care

All Outdoor Services. One
e invoice. One

Responsibity.

More Info / 800-644-6035.

Sample provided is representative of ad specifications only and does
not necessarily depict placement within the brief.

SEE PRICING NEXT > > >
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MANY WAYS

TO DELIVER YOUR

TO THIS MARKET

ADVERTISING OPTIONS
LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to
the 2,700 retail facility managers
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2750

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$3000/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

DR
chorton@multibriefs.com

Traditional Text Ad
DIRECTOR OF ADVERTISING SALES $1500

972.402.7025 ncidunt ot abore & More Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

BEN MAITLAND

E




PRSMWeekly tackles today’s most relevantissues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
retailfacilitymanagersandotherindustry professionals,the PRSMWeekly keeps professionalsinformed of
topics thatimpact the daily operation of their business. Subscribers are decision-makers with purchasing

power — the top-tier professionals in the retail facilities management industry.
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TOP TEN REASONS TO ADVERTISE IN
PRSM WEEKLY:

CREDIBLE SOURCE
For years, our members have turned to the association as the infor-

mational authority of the industry. Advertising in PRSM Weekly
solidifies your place among weekly information provided to
PRSM members.

Advertising in PRSM Weekly allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to PRSM Weekly have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it
through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, PRSM Weekly en-

sures your ad will be seen every week by our 2,700 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
) Advertising in PRSM Weekly is much cheaper than many other Internet

advertising options, and much more affordable than television and radio
promotion. Have you priced pay-per-click campaigns lately?

Each issue of PRSM Weekly has a limited number of ad spaces, allowing your ad to get
maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in PRSM Weekly.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS

9



