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Save the dates: SCTE Canadian Summit to take
place March 9 to 10
Bi@m=

scre se B
Join SCIE and a host of Canadian engineering professionals March
910 10 at the Melro Toronto Convention Centre s we explore
engineering issues specific to the Canadian market at the
expanded, must-attend 2010 SCTE Canadian Summit. Building off
CANADIAN SUMMIT2010 the Success of the 2009 SCTE Canadian Summit, the 2010 event
ne you won'tt want to miss. Broaden your knowledge during
two days of exhibits, technical breakout sessions, general sessions and networking
opportunities. Also, honor excellence in the cable telecommunications industry. MORE

ROADM captures #1 market

share in metro DWDM.
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New year, new pnllcy push for universal broadband

CNET Snore

Boiling down my. notes lmm the entire week, I can clearly see the White House is
developing an ambitious new plan to support information technology that previous
agministrations simply didn't have. The emerging emphasis on LT could lead to very
positive developments, particularly for Internet companies and users. During the next
few months, the detals of this policy will become ciearer. But for now, the federal
government is trying hard to communicate its belief that IT has become a key driver of
economic performance. MORE

The picture's improving at Time Warner Cable
Barron's via SmartMoney.com snere B - () &
Cable companies always are catching static. Customers complain about high fees,
channel blackouts and repairmen who never seem to show up on time, if at all. Than
there's lim Carrey's depiction of a deranged cable repairman in the hit comedy "Cable
Guy." which didn't exactly burnish the industrys image. Small wonder cable television's
reputation is about on par with politicians' and lawyers'. MORE
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Brightcove makes 'TV Everywlmre play

Broadcasting & Cable shore 3

Online video specialist Brightcove, whose technology is already used by some 60 TV.
programmers for their Web sites, has developed a new system to help cable
programmers launch "TV Fverywhere" on-demand video services, either through their
own portals or working in partnership with cable or telco operators. Consistent with the
“TV Everywhere" concept espoused by Time Warner and being tested by Comcast in its
“On Demand Online" trial, the Brightcove system includes authentication technology to
ensure that online viewers already are paying for the content through their pay-TV
subscriptions. MORE
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Fox News soars to top of all cable TV channels

The Baltimore Sun  Share

Forget about the other 24/7 cable TV news outlets, the Fox News Channel the week of
Jan. 18 topped all the cable channels in overall prime-time viewing - news,
entertainment, sports, reality and otherwise - according to Nielsen Media research. It
wasn't a first for Fox News. FNC was the highest rated during the 2008 presidential
clection week, but that was an cpic clection that drove cable news ratings into the.
stratosphere. Fox did benefit from some big news stories last week, but that only allows
the channel to make its case that viewers turn to Fox not just for opinion but also when
big news breaks. MORE
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ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.

CURRENT PROMOTION

Promote your company's current special offer with this
5-word ad that will entice buyers and increase traffic. Ad
includes a unigue landing page developed specifically for your
company. View landing page sample.



http://www.multibriefs.com/briefs/scte/RFIsample.htm
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the 10,600 Cable and Telecommunications
Professionals (one 90 day cycle)

s Top/Bottom Banner
$4000/$3500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

- Product Showcase
$3950

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

Skyscraper
$4000

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

Vo ol ot Text five word headline, fifty word description
oo Mo Image Dimensions 175x125 File Format JPEG, GIF

Lorem ipsum dolor
allout lext

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 2 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

I Traditional Text Ad
CONTACT US $1500

amet
Lorem ipsum
dolor sit amet,

consectuter Text five word headline, fifteen word description

COLBY HORTON Image Dimensions 120x50 File Format JPEG, GIF
DIRECTOR OF MEDIA AND CONTENT

469.420.2601

chorton@multibriefs.com .

Lot sour s Current Promotion

BEN MAITLAND $2750

DIRECTOR OF ADVERTISING SALES . .
Text five word headline

972.402.7025 Image Dimensions 68x34 File Format JPEG, GIF
bmaitland @ multibriefs.com Landing Page Text 50 word product description
Landing Page Image Dimensions 175x125 File Format JPEG, GIF
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The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes of
CTOs, engineers, systems operation managers, technicians, and field operations personnel, the SCTE
NewsBrief keeps professionals informed of topics that impact the daily operation of their business.

Subscribers are decision-makers with purchasing power - the top-tier professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
SCTE NEWSBRIEF:

CREDIBLE SOURCE
For years, our members have turned to the association as the informational

authority of the industry. Advertising in SCTE NewsBrief solidifies your
place among weekly information provided to SCTE members.

Advertising in SCTE NewsBrief allows your company to reach
industry decision-makers. Your message will be in front of
pre-qualified buyers who are looking for your products
specifically for their business.

n TARGETED DISTRIBUTION

Subscribers to SCTE NewsBrief have asked to receive this information.
Your ad will no longer be mixed with junk mail and spam. Our
enhanced technology ensures that your ad will make it through
spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, SCTE NewsBrief

ensures your ad will be seen every week by our 10,600 subscribers.

E OPT-IN SUBSCRIBER LIST

AFFORDABLE
0 Advertising in SCTE NewsBrief is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of SCTE NewsBrief has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in SCTE NewsBrief.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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