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Hashtag this: Social media risks and rewards in
construction

Engineering News-Record <. 1 (1) =1

For any construction firm thinking that now is 3 good time to build out 2 social media presence,
take note of the prablems of Martell Home Builders. The Canadian firm had two big problems
that bedevil many contractors. Customers didn't know where to find them when they needed
them and they never finished their jobs on time. Problem number two took some old-fashioned

brute force to manage resources on a project. MORE
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Achieve data- drlven customer connections in email marketing

clicz

£s reported by Slephanemuer "Email marketing is under pressure. We've got the highest ROT
in the digital toolbox, but we are victims of our own success. That success In earning revenue

maes it saem ks we donrt e ivesrant. I (ack in our quest 1o rease, or even Mo

revenue, we battle overflowing inboxes, subscriber fatigue and inbox management tools

determined to keep marketing messages away from customer eyes." MORE

Jury to narrow National Mall design contenders from 1,200 designers,
teams that have entered

The Associated Press via The Washington post <= B3 © [ 2

Anonprofit group that raises money to improve the National Mall Is announcing a jury of
architects, preservationists and other experts who will Judge the fist phase of a design
competition to overhaul three sites on *America's front yard." The compeition focuses on
redesigning Union Square at the foot of the Capitol, the Washington Monument grounds and
Constitution Gardens near the Lincoln Memorial. MORE
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Green tech in a sus(alnible home: Retaining the human touch
Earth Techling <orc B
How do green and energy- elﬂc fent le:hnc\og les it into the whole concept of a sustainable

Balfour Beatty -2 L ourth targest

Construction | Coriator n the nation.

A reported by Angela Hausman, "Ts suce\ media marketing dying? That's the question asked by

pst
PSLis an industry-
leading
engineering,
consuiting and

testing firm.
Joe Hall in the recent edition of Cup of Joe on Marketing Pilgrim. He got a lot of folks agreeing °
with him, yet when I shared his thess on Google+, 1 gat  lot of pushback." MORE
How to be a more mature Ie:der
Bloomberg Business
Mo i o, praon tacs nd bty of sk s o bt ordrof
doy. Situations at Hewlett-Packard, Yahoo! and News Corp demonstrate the kind of sandbox
leadership that s al too prevalent right now. MORE
Content marketing: Is it time to call in the experts?
Brafton News Bebh=
Chances are, you are one of the marketers who woke up this morning and realized - once again
~ that you won't have enough time to do everything you and your boss require. Not surprising,
considering more than 50 percent of employees acknowledge that they are overwhelmed by
how mich work they have, according to the Familes and Work Institute. MORE
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The Mannik & Smith o Cardphi
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MSG R 3 ful-service speciizg in et o

engineringconsuting i tha afers awide  prsonalized corporate reetngs, amnouncements,

ey o Senuces ncluing el and geotechcal | Calendars & ther morketing moterols. MORE

enginsering, environmentalconsulting, surveying

and constructon support, MORE

Upcoming Events
oct. 31
Deadine to submit your favorite plans, tools, materials and more for the Qctober Marketers Rock!
Contest, online
Nov. 15
Webinar: “Capitallzing on Referrals n Your Marketing Plan’, online, 2-3:30 p.m. ET
Nov. 17-18
SMPS University: Leadership Advancement Program Session 2, Washington, D.C.
Nov. 18
Deadine to enter LIDA Giobal Excellence Awards: An nternation Interior Design Competition
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oct. 14, 2011

Colby Horton, Vice President of Publishing, 469.420.2601
Download media kit
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ADVERTISING OPTIONS

LEADERBOARD
The lower leaderboard gives your company a prominent posi-
tion right under the association’s masthead.

TOP/BOTTOM SKYSCRAPER
A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE
Showcase your latest product with this placement and
include a photo, 50-word description and link to your site.

FEATURED COMPANY

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES
& SPECS

Prices are for participation in
13 emails to 8, 000 marketing
and business professionals
(one 90 day cycle)

CONTACT US

COLBY HORTON

DIRECTOR OF MEDIA AND CONTENT
469.420.2601

chorton@multibriefs.com

BEN MAITLAND

DIRECTOR OF ADVERTISING SALES
972.402.7025
bmaitland @ multibriefs.com

R Loaderboard
$3000

Image Dimensions File Format Max File Size
580x70 JPEG, GIF 40k

s Top/Bottom Banner
$2750/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 40k

Skyscraper Top/Bottom
$2750/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 40k

- Product Showcase
$2250

Lorem ipsum dolor
Lorem ipsum dolor
sit amet, consectuter
adipiscing elit, sed
do eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

Voo, s nosred Text five word headline, fifty word description
o v More Image Dimensions 175x125 File Format JPEG, GIF

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minimum veniam, quis. More $ 1 5 0 0

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

Lorem ipsum dolor
S eature ompany

- Traditional Text Ad
$500

Lorem ipsum
dolor sit

T Text five word headline, fifteen word description
S Image Dimensions 120x50 File Format JPEG, GIF

adipiscing elit,
seddoe



The news tackles today’s most relevant issues, gathered from sources like The Associated Press, The

New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of emergency architecture, engineering and construction professionals, SMPS Connections keeps
professionals informed of topics that impact the daily operation of their business. Subscribers are

decision-makers with purchasing power—the top-tier professionals.
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TOP TEN REASONS TO ADVERTISE IN
SMPS CONNECTIONS:

CREDIBLE SOURCE
For 38 years, our members have turned to the association as the

informational authority of the industry. Advertising in SMPS
Connections solidifies your place among weekly information
provided to SMPS members.

Advertising in SMPS Connections allows your company to reach
industry decision-makers. Your message will be in front of pre-
qualified buyers who are looking for your products specifi-
cally for their business.

n TARGETED DISTRIBUTION

Subscribers to SMPS Connections have asked to receive this
information. Your ad will no longer be mixed with junk mail and
spam. Our enhanced technology ensures that your ad will
make it through spam filters.

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant

industry issues and trends that affect our subscribers the most.

E OPT-IN SUBSCRIBER LIST

FREQUENCY
Frequency builds awareness. As a weekly publication, SMPS Connec-

tions ensures your ad will be seen bi-weekly by our 8,000 subscribers.

AFFORDABLE
0 Advertising in SMPS Connections is much cheaper than many other Inter-

net advertising options, and much more affordable than television and
radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of SMPS Connections has a limited number of ad spaces, allowing your ad

n YOUR AD WILL GET THE ATTENTION IT DESERVES
to get maximum exposure. A limited number of ads equals higher visibility.

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
Q
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in SMPS Connections.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response

m TRACK CAMPAIGN EFFECTIVENESS

your campaign, immediately quantifying your ROI.
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