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In the News

PRODUCT SHOWCASES Manufacturmg at a 3-1/2 Year High
Nocollet NN Money  Shar
Akey ndex of U5, manu’a(lur\ng activity Jumped in October, reaching

its highest level i three and a-halfyears, 2 purchasing managers'
group said Nov. 2. The Tempe, Ariz.-based Insitute for Supply
Managements (SM) manufacturing index rose to  reading of 55.7 in October from 52.6 the
month before. It was the highest reading since April 2006 when the ndex registered 6.
Economists were expecting a reading of 53, ccording to consensus estimates gathered by
riefing.com. “This is another clear sign the ecession is ovr, and the recovery has begun.”
said Adam York, an economist at Wels Fargo, NORE Supply Chain
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Workforce Management: Beyond Time and Attendance

camuyer share 1 C @ 2

In both the best and worst of economic times, worker productivity is a major management
goal. Making sure that employees efficiently carry out their tasks is critical to the success of
both government and business enterprises. Manual time and attendance record-keeping
often leads to costly errors in payroll accounting, such as applying false overtime credit. MORE

OSHA Issues Largest Fine in History to BP North America
Management share 1 C @ =2

SHA 00 i proposed penaies to 82 Product North America I, for
the company's ailure to correct potential hazards faced by employees. The fine is the
largest in OSHA's history. 8P was also the recipient of the previous largest total penalty --
21 million. MORE.
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Automated Picking: Grocery Giant Kroger Changes the Distribution Game

Modern MateriasHanding _are o=

ters made due with
aiond! mateal handingtechnologies anetproccsses. Plts were v by I wocks
and tored n racks. Mixed pallts were buitthe old fashioned way, with manual labor.

About eight years ago, The Kroger Company set out to play the distribution game by a new.
Setofrules. From the supplier 10 the store, palets are only touched twice i the Kroger
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UPS, FedEx Reap the Benefits of Airports' Pet Projects

UsAToday share =2

For nine years, Texans in Congress have been steering federal money to a Fort Worth airport

with no passenger flights. The funds -- $26 million since 2001 - are going to lengthen two

rinways a Fort Wort Alarce Arpor o 11,000 et o her curent spars of 9600 fee
2nd 8,220 fet. The improvements wil enabe fully loaded cargo lanes o take off during

The hoxest days,when more arway len ngth i needed, irport spokesman David Pelatier

Said. That wil be a big help 6 the airpores princpal Cargt carrier, Fedbx, which has a major

hub at Alliance. MORE.

Lydall Transport is now CrossGlobe
B o cin,
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ADVERTISING OPTIONS

LEADERBOARD

This premier position provides your company with top expo-
sure and quality traffic.

SKYSCRAPER/HALF SKYSCRAPER

A skyscraper is a large format ad with prime real estate to sell
your company's products or services to decision-makers.

TOP/BOTTOM BANNER

Banner ads allow your company to combine text, colors, and
graphics into a unique sales message for committed buyers.

PRODUCT SHOWCASE

Showcase your latest product with this placement and in-
clude a photo, 50-word description and link to your site.

CALLOUT TEXT AD

Integrated into the feel of the brief, a callout ad targets your
buying audience with an image and 25-word description.

TRADITIONAL TEXT AD

Leverage the power of words with a 15-word text ad to drive
traffic to your website.



AD RATES @& e
3500
& S P E C S Image Dimensions File Format Max File Size

728x90 JPEG, GIF 120k
Prices are for participation in 13 emails to the
7,300 warehousing industry professionals
(one 90 day cycle)

] Top/Bottom Banner
$2750/$2500

Image Dimensions File Format Max File Size
468x60 JPEG, GIF 50k

Skyscraper/Half Skyscraper
$2750/$2500

Image Dimensions File Format Max File Size
120x600 JPEG, GIF 150k
120x300 75k

- Product Showcase
$2950

Lorem ipsum dolor

Text five word headline, fifty word description
Image Dimensions 175x125 File Format JPEG, GIF

Callout Text Ad
| $2000

Text five word headline, twenty-five word description
Image Dimensions 125x100 File Format JPEG, GIF

CONTACT US

CcoLBY HORTON
DIRECTOR OF MEDIA AND CONTENT

469.420.2601 L T R R T N S AR

chorton@multibriefs.com

BEN MAITLAND Traditional Text Ad

DIRECTOR OF ADVERTISING SALES $1500
972.402.7025 idunt ut labore . Mo Text five word headline, fifteen word description
bmaitland@multibriefs.com Image Dimensions 120x50 File Format JPEG, GIF

E




WERCWatch tackles today’s most relevant issues, gathered from sources like The Associated Press,

The New York Times, Financial Times and the leading industry publications. Delivered to the inboxes
of warehousing professionals, WERCWatch keeps professionals informed of topics that impact the
daily operation of their business. Subscribers are decision-makers with purchasing power - the top-tier

professionals in the industry.
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TOP TEN REASONS TO ADVERTISE IN
WERCWatch:

CREDIBLE SOURCE
For over 30 years, our members have turned to the association

as the informational authority of the industry. Advertising in
WERCWatch solidifies your place among weekly information
provided to WERC members.

TARGETED DISTRIBUTION
n Advertising in WERCWatch allows your company to reach indus-
try decision-makers. Your message will be in front of pre-quali-
fied buyers who are looking for your products specifically for
their business.

Subscribers to WERCWatch have asked to receive this informa-
tion. Your ad will no longer be mixed with junk mail and spam.
Our enhanced technology ensures that your ad will make it
through spam filters.

E OPT-IN SUBSCRIBER LIST

RELEVANT CONTENT
\ Our editorial philosophy is driven by current events and relevant
industry issues and trends that affect our subscribers the most.

FREQUENCY
Frequency builds awareness. As a weekly publication, WERCWatch ensures

your ad will be seen every week by our 7,300 subscribers.

AFFORDABLE
() Advertising in WERCWatch is much cheaper than many other

Internet advertising options, and much more affordable than television
and radio promotion. Have you priced pay-per-click campaigns lately?

Each issue of WERCWatch has a limited number of ad spaces, allowing your ad to get
maximum exposure. A limited number of ads equals higher visibility.

n YOUR AD WILL GET THE ATTENTION IT DESERVES

The electronic format makes it more convenient for a reader to
respond to your ad. Your product is just a click away!

p IMMEDIATE RESPONSE TO YOUR AD
)
)

Our talented graphics team is continually raising the bar by creating
sophisticated Web ads for our clients. These services are offered at
no charge to advertisers in WERCWatch.

E EXCEPTIONAL CREATIVE SERVICES

As an advertiser, you'll have the ability to track reader response
your campaign, immediately quantifying your ROI.

m TRACK CAMPAIGN EFFECTIVENESS
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